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COLOR PALETTE

The palette is inspired by main colors 
present in nature to represent his 
primary elements. 

The color display of water allows the 
user to understand immediately the 
peculiar characteristics of the product.



PRODUCT MOCKUP

Position and dimensions of the elements are purely indicative.



Focus of this version is transmitted at first 
glance key features of the product and the 
mission of the brand. 

For this reason the hardback effect is used as 
the basis of all the packaging. In sharp contrast 
are shown the product useful to the end user. 
Graphics, icons and handwritten font are 
designed to strengthen the concept of 
naturalness . 

The front side contains all the elements that 
make WaVe an innovative product.  

The back is designed to give a complete view of 
the product. The upper part, the tongue, gives a 
brief description of the product, while the 
bottom shows all information of use.  

The sides synthesized on the one hand the 
information for use and other the benefit of the 
product.

CREATIVE RATIONALE





To be consistent with the concept and 
thus strengthen the brand recognition 
of the final user is required to become 
the distinctive characteristics of this as 
strengths for all future activation. 
!
EXAMPLE : Gift packaging- product 
during the promotion in store could be 
a paper bag

NICE TO HAVE
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COLOR PALETTE

Inspired to this balance we created a color 
system that mix soft and calm colors with 
stronger and cooler ones.



PRODUCT MOCKUP

Position and dimensions of the elements are purely indicative.



Colorfull, bold, authentic.  
Innovation in packaging generates 
consumer demand. For this reason we 
created an high impact package with 
strong color background and handwritten 
typeface to connect consumers to the 
brand vision and product key values.

CREATIVE RATIONALE





THANKS.  


